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The paper clearifies the differences between the information, digital and network cul-
ture, and  builds a three level model, where the macro level is the culture itself, the 
meso level is composed from the different information subcultures, and the micro level 
is the individual playground. Despite of the one-dimensional approaches, the author 
divides this individual level into three parts: the elementary information literacy, and 
the mid- and high level information erudition. He tries to find the place of every con-
cepts and terms, used in the literature, and provides a vocabulary to the emerging 
„personal information culture” domain. 
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In our essay we examined the system of child in care- the Hungarian protection of 
children from the view of the socialpolitics and the challenge of education of the infor-
mation society. It is a generally known fact that social problems cannot be solved by 
pedagogical methods. The one who speculates about it will continually fail. To take 
the anomaly and the disadvantages of being a child in care into consideration we think 
that certain educational conceptions may change the system into such directions that 
can contribute to the better chance of life of the children in care very much and to the 
flexible adjustment to the expectations by the information era.
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According to the widely accepted view there are three actors in political communication: 
media system, political system and the citizens. While the previous two actors have 
been determining the trends of political communication for a long time, the citizens 
have relatively had small role. The “new” or “information age” political communication 
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has brought a change in this, where due to the new information and communication 
technologies, the citizens are not the victims but also active influencers of the processes. 
It is difficult to investigate the citizens as a single entity, because the society is 
composed of heterogeneous groups, which very often contradict each other. This study 
does not undertake to do so. As examples, it applies the recent major happenings in the 
habits of the use of new communication technologies of the generation Y. The article 
establishes two main groups in the use of new technologies and it gets there – among 
other examples – trough the phenomena of the “Arab Spring” and the Anonymous 
hacker group: the inactive and the active networks. The main difference between the 
two networks is the following: while the first regards the new technologies as a tool, 
the second regards them as a tool and also finds its goals on the new technologies. Both 
have attractive manifestations that affect ongoing processes of political communication, 
breaking the hegemony of media system and political system.
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Intercompany relationship has attracted much interest in the last twenty years in the 
field of marketing, strategic management as well as in the field of innovation manage-
ment. Managing intercompany relationship has become a cardinal question nowadays, 
especially when the success of a company depends not only on its own performance 
but on the performance of the networks it is embedded in. Scholars dealing with 
intercompany relationships have been focusing on the transformation, change and 
management of these activities lately. This paper surveys the capability of managing 
intercompany relationships, from the interaction point of view. We try to identify the 
resources and processes through which the company elaborates the consequences of 
its buyer-seller interactions, in other words how do companies modify and change their 
relationship behavior and relationship capabilities. 
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Copyright law has been at the difficult cross-roads around the turn of the previous mil-
lennium. Due to the spread of digital technologies and since internet became a global 
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communication tool the copyrighted works has become subjects of reproduction and 
access without any barriers by the ever more active consumers. A significant part of 
the uses were, however, unlicensed, making copyright holders furious. The latter have 
started a ‘war’ against - amongst others - the P2P file-sharing services that decision, 
however, has led to a significant change in the judgement of the copyright system. 
An ever greater part of the people believes that the exclusive rights of the copyright 
holders are out-of-date barriers of the users’s activities. The co-authors of the present 
article decided to conduct a two-years long research on various related dilemmas, and 
they are introducing the major results of their research in connection with two major 
questions: the P2P file-sharing and the net neutrality issue.
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This article examines the role of the information culture in the area of e-Health, more 
narrowly focused in the area of m-Health. First it is found that the vast majority of 
m-Health projects worldwide are in pilot, uncontrolled phase. Secondly we can see 
that the greatest opportunities and the greatest shortcomings are not in the field of 
development of the ICT tools, but in the development of the information culture 
and to remedy the deficiencies in knowledge. During the development of e-Health is 
advisable to keep in the mind the best and worst practices of e-government. 
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